
SPONSORED BY

Future of Cruise
Join the discussion @cruisetradenews

#CruiseSummit #FutureofCruise



Session 6A: Marketing
Content



Travel WritingTravel Writing



World of Cruising

Wanderlust

National Geographic 
Traveller

Time Out Abu Dhabi

Culture Smart! Britain

Sarah Riches



What makes a story?
• New
• Surprising
• Topical
• Useful
• On trend 
• Purpose 

• Trade / local news 
• Trend forecast sites
• Cultural organisations
• Film releases



Structuring 
a story
• A catchy heading

• A strong introduction

• History

• Lively quotes

• Linked paragraphs

• Case studies

• A punchy ending



Introductions
• A shocking statistic

• Ask a question – or three

• Paint a scene: “Women embellished 
with mehndi tattoos as delicate as lace 
float into a café dressed in abayas. Men 
in floor-length dishdashas share shisha 
as a mosque’s call to prayer ricochets 
around the neighbourhood” 
(World of Cruising, Arabia)



Introductions
• A quote: “On 23 June 1984, I was 

attacked” (BBC Travel, tigers) 

• Create mystery: “I am being watched… 
a fierce gaze burns into my back” 
(Oceanographic, whales) 

• Be risqué: “Chatting away with a 
stranger as we sat starkers in a piping-
hot onsen was not how I expected my 
night to begin” (Adventure.com, 
hot springs)



Introductions
• Be humorous: 

“To be clear, Kazakh national dress 
isn’t a fluorescent mankini” 
(The Telegraph, Kazakhstan)



What makes a strong quote?
Sourcing quotations

• Request the most appropriate 
person, ideally the CEO

• Request original quotes

• Offer guidance – word count

Writing quotes

• Introduce speakers first
• Use double quotation marks
• Evoke the senses, emotions, strong 

opinions

Avoid 
• Intrepid says… / Jill and Craig say…
• Repeating a quote when introducing it
• Being generic: “I’m so excited…”



Linking 
paragraphs
• Continue a theme

• Use linking words

• Number a list only 
if the sequence 
is important, or 
part of a top 10



Linking paragraphs

• Change tack

• Ask a question then answer it

• Repeat words: “Brie goes well 

with white wine.” 

“Muriel Chatel knows a thing 

or two about wine”



Punchy endings

• Use humour 

• A strong quote

• Resolve an issue

• Return to the beginning: 
“They may not be a wonder 
of the world, but I can’t help 
wondering what their lives 
were like, 3,500 years ago”



Be authoritative

• Research from reputable sources

• Don’t assume interviewees are 
correct 

• Check the meaning of words 
you think you understand

•



Be logical and clear
• Avoid jargon
• Avoid foreign words: palazzo
• Use comparisons readers will 

understand
• Cover a destination north to south

• List the most complicated item last: 
flights, drinks and excursions –
except submarine trips – are 
included



Be powerful
• Write with purpose: entertain, 

inform or both

• Strong, appropriate verbs

• Be specific – detail intrigues

• Avoid this year, last month

• Avoid clichés: “something for 
everyone”



Be evocative
• Evoke emotions and memories readers 

can identify with

• Use sophisticated language

• Use metaphors / similes / synonyms

• Draw on the senses / physical 
manifestations

• Avoid hyperbole!!!!!! superlatives, 
CAPITALS, even, award-winning



Be concise Examples
• Quantifiers: a lot, some, many

• Adverbs: often, sometimes, 
slowly

• Adjectives: famous, dense jungle

• Tautology: relax and unwind

• “It’s not only luxurious, it’s also 
affordable”

• Both locals and visitors

• Children and adults alike

• Your own bespoke itinerary

• During the winter months

• Visit either the museum or
the gallery



Be accurate
Subbing matters: it’s professional, 
builds trust and prevents legal issues

• Spelling, grammar, punctuation

• Style: ten/10, Majorca/Mallorca

• Tone of voice

• Does it make sense? Is it interesting? 
Offensive? Is there repetition? Is a 
paragraph missing? 

• Right of reply, children, copyright



Key takeaways
DO
• Have a lively heading
• Have a compelling introduction
• Use powerful verbs
• Use strong quotes
• Be evocative 
• Be accurate 
• End with punch

DON’T
• Waffle on
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