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How has the industry developed over the past 12
months, and what needs to be done to entice more
people to cruise for the first time?

According to more than 200 Cruise Trade News
readers.
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How have cruise bookings performed so far this year
compared to the same time last year?

51 % 389/ 32%

Slightly better Slightly better

or significantly or significantly
better better

Slightly better
or significantly
better
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Who is booking cruise holidays?

B Couples M 50-65s M Over 65s

m 31-49s ® Families m Solos
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How many new-to-cruise enquiries have you
had so far this year?

m 11-50
m51-100
m101-150

m Morethan 150
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How many of those enquiries have converted
into bookings?

m51-70% H 31-50%

® Morethan70% ™ 11-30%
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To what extent do you believe cruise is difficult to
understand for first timers?

m Very difficult

MW Difficult

= Neither difficult nor
easy

W Easy

M Very easy
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What would make it easier for them to understand?

Value and
transparency

Addressing
concerns

Education
and Clear

Visual and

p ractic a']' communication

expertise tools
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Tell us what
you think

Follow us on:

Facebook: Cruise Trade News
Instagram: @cruisetradenews
LinkedIn: Cruise Trade News
X: @cruisetradenews
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